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Electric cars- growth stage
[bookmark: _GoBack]Electric cars from Tesla Company is in its growth stage. Tesla Motors was founded in 2003 and is a company that designs, manufactures and sells electric vehicles and electric train components. With 37 stores in North America, the company's electric cars are examples of products in the growth stage. According to Van den Steen (2015), the growth stage is characterized by a significant increase in sales volume of the product, an increase in public awareness of the product. Also, at this stage, new customers become aware of the product. The customers are also being satisfied and are confident with the product.

The rise of electric vehicles shows that it is in its maturity stage of the product life cycle (Mangram, 2012). Tesla Motors has been capitalizing on the growing product in recent years. The innovations of Tesla Motors shows a consistent change in the electric car market which signals its growth phase. The Model S has become the bestselling electric car in America (Van den Steen, 2015). The model S is arguably in its growth stage because electric cars are more accepted, and their sales are rising. The new segment of consumers who are interested in buying electric cars is growing. As these vehicles become familiar to people, the company can promote their products to more customers. Tesla plans to expand production and increase distribution to meet the increasing demand in Europe and Asia. The company targets to produce 40,000 vehicles annually to meet the growing demand in Europe and Asia. Model S of the vehicle is rated the safest car by NHTSA and has many advantages like being fast.  The electric vehicle industry will continue to expand as many consumers crave for the product globally. Thus, Tesla Motor’s electric cars are a perfect example of a product in its growing stage. 
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